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steel, plastics, resin and Platinum Group Metals (PGM).
While responding to the transformations taking place in the automotive industry,
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we offer high quality services that go beyond the domain of a traditional trading company.
This includes adding value by taking on raw materials manufacturing business,

including providing molten aluminum and steel processing.
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Honda Trading Asia Co., Ltd.
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Honda Trading Corporation
MAP Corporation *

PT. Honda Trading Indonesia
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Honda Trading America Corporation

Honda Trading Malaysia Sdn. Bhd.
Honda Trading Philippines Corp.

Honda Trading Canada Inc.
Honda Trading de Mexico S.A. de C.V.
Honda Trading Brasil Ltda.

Honda Trading Philippines Ecozone Corp.
Taiwan Honda Trading Co., Ltd.
Honda Trading Viet Nam Co., Ltd.

Honda Trading de Argentina S.A.

PT. Molten Aluminum Producer Indonesia*

BR M Rajasthan Prime Steel Processing Center Pvt.Ltd.*

Honda Trading Europe Ltd. Ulsan Engineering Co.,Ltd.*

Honda Trading Romania S.R.L.

Honda Trading Corporation India Pvt. Ltd.
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In the recent years, with worsening climate change, increasing pressure on resources and changesinindustry
structure caused by evolution of Artificial Intelligence and Internet of Things, the environment surfounding
companies is increasing in complexity.

Given these changes, companies are expected to work to solve various social issues such as protecting
environmental and human rights by creating new value.

Based on the Honda Philosophy, Honda has been engaging in efforts to fulfill corporate social responsibility (CSR)
in a variety of areas including environmental and safety. As a member of the Honda Group, Honda Trading also
conducts activities that are consistently in line with Honda's thinking on CSR.
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Be innovators for business partners throughout the world
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